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Creative and Cultural Industries, B.A., Suggested 4-Year Plan

How to use your 4-Year Plan

This is a suggested 4-year plan for your major and not meant to replace regular academic advising.

ThePlan is flexible and can be changed to accommodate studying abroad, a second major/minor(s) or AP/IB credits.

You should work with an academic advisor to develop a plan that meets your interests and goals.

You must earn a minimum of 120 credits to graduate and 48 major -specific credits to earn a B.A. in Creative and

Cultural Industries.

Transfer students and those looking to add B.A. in CCI as a secont major should contact the program advisor for

degree planning.

If you have any questions, please contact CCI Chair Kelli Fuery at kfuery@chapman.edu

Suggested 4-Year Plan

We encourage you to select your General Education (GE) and minor/secondmajor/Themed Inquiry/Honors program

around the plan below.  Once you fill your GE classes around your major classes, you will have a better idea of space

remaining each semester when choosing your Exploration Focus.

To be enrolled full time, you must take at last 12 credits a semester.

In order to graduate within 4 years, we recommend you take 30 credits a year.

Year 1

It is recommended students complete two CCI courses per semester.

Fall Semester (6 credits for major)

CCI 100 - Introduction to Creative and Cultural Industries 3 credits

CCI 150 - Introduction to Creative Entrepreneurship 3 credits

Spring Semester (6 credits for major)

CCI 206 - Cultural Organizations: Structure and Theory 3 credits

CCI 207 - Foundations in Creative and Divergent Thinking 3 credits

Year 2

Fall Semester (6 credits for major)
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CCI 205 - Digital Cultures 3 credits

CCI 300 - Fashion, Identity and Image 3 credits

OR

CCI 301 - Studies in Cultural Institutions 3 credits

Spring Semester (6 credits for major)

CCI 303 - Cultural Organization Management 3 credits

CCI 307 - Creative and Divergent Thinking in CCI: Models and Practices 3 credits

Year 3

Fall Semester (6 credits for major)

CCI 302 - Cultural Memory 3 credits

CCI 308 - Global Creative and Cultural Industries 3 credits

Spring Semester (6 credits for major)

CCI 309 - Creative Place Making 3 credits

Lower or Upper Elective (3 credits)

Year 4

Fall Semester (6 credits for major)

CCI 405 - Bizarre Objects 3 credits

OR

CCI 444 - Media, Culture and Emotion 3 credits

Upper Division Elective (3 credits)

Spring Semester (6 credits for major)

CCI 498 - Capstone Course in Creative and Cultural Industries 1-3 credits

Upper Division Elective (3 credits)

Suggested Electives

VRAR 120 - The Landscape of Emerging Media 3 credits

ART 121 - Intro to Digital Media 3 credits

COM 151 - Mass Communication 3 credits

CCI 202 - Popular Culture 3 credits

CCI 204 - Introduction to Museum Studies 3 credits

COM 211 - Intercultural Communication 3 credits

ENG 215 - Theory and Practice of Journalism and Reporting 3 credits

HUM 250 - Pop Culture and Pedagogy: Examining the Black Mirror 3 credits

ENG 253 - Photojournalism 3 credits

ART 296 - Contemporary Gallery Practice 3 credits

CCI 306 - Discontented Culture: Fantasy, Intimacy and the Talking Cure 3 credits

HUM 320 - Readings in Posthumanism 3 credits



ENG 328 - Writing for Video Games 3 credits

CCI 329 - Experimental Course ½-3 credits

CCI 333 - CCI and International Contexts 3 credits

ANTH 335 - Anthropology of Space and Place 3 credits

AH 336 - The Art of Fashion 3 credits

VRAR 340 - AI: Pioneering the Future of Entertainment 3 credits

VRAR 350 - Cinematic AI 3 credits

ENV 360 - Environmental Advocacy Through Story 3 credits

ENG 375 - Composing New Media 3 credits

ENG 421 - Humanities Computing 3 credits

ENG 472 - Film, Gender, Sexuality 3 credits

CCI 490 - Independent Internship 1-6 credits


